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Thank you for downloading our 
Website Planning Guide.
 

Why should you take the time to review this?
Our Guide will help you set goals and define the scope of your project. You can avoid costly mistakes by careful planning before any development begins.



What do you need to do?
Simply type in the gray text fields, save as a Word document, and email the Guide back to us. Don’t feel you have to answer every question, but please pay particular attention to the items in bold.



How do we use your responses?
With this information we can determine which tools and services you need. Your information is strictly confidential and will be used for no other purpose. When you’re ready to proceed, we'll be happy to send a proposal. 


If you need assistance call us (toll-free) at: 888. 832. 0781.
Thanks again, and good luck with your project!
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Barry Harrison, Managing Director

barry@resolvedigital.com
 

	General Information

	Company Name:
     
	Your Name: 
     

	Company Address: 
     
	Phone:
     

	City/State/Zip 
     
	Email: 
     

	Website URL: (please list additional URLs too)
     

	Project Start Date: 
     
	Desired completion: 
     

	Project budget range: 
 FORMCHECKBOX 
 $7,500-10,000     FORMCHECKBOX 
 $10,000- 20,000    FORMCHECKBOX 
 $20,000- 30,000   FORMCHECKBOX 
 > $30,000

	What is the nature of your business? 
     

	What is the primary overall message you want your website to convey?
     


	Part 1.  Market and Visitor Demographics

	1.
	Who is your primary target market? 
     


	2.
	Age range      


	3. 
	Gender      

	4. 
	Geographic areas      

	5.
	Verticals targeted      

	7.
	Magazines or journals they read      


	Part 2.  Visitor Goals and Characteristics

	1.
	Describe a typical visitor to your site.
     

	2.
	What information do they desire?
     

	3.
	Describe a typical visitor scenario (what steps do you expect them to take?)
     

	4.
	What would you consider a “conversion”? (Do you want them to submit a form, download a document, call a rep?)
     


	5.
	What would drive them to your Website?
     

	6.
	What level of Web knowledge do they possess?
     

	7.
	What other Websites do they visit?
     


	8.
	Why do they use/need your product or service?
     

	9.
	How do they purchase your product or service?
     

	10.
	Are buying decisions based on price, service, quality, other?
     


	Part 3.  Business and Website Goals

	1.
	What are the primary qualities people think of when they consider your business?
     

	2.
	What are the primary qualities that you want to convey?
     

	3.
	Who are your primary competitors? Please provide URLs.
     


	4.
	What specifically differentiates your company?
     

	5.
	What are your primary goals in developing or revising your Website?
     

	6.
	How will you determine if your Website is successful?

 FORMCHECKBOX 
 It will enhance our overall brand and credibility.

 FORMCHECKBOX 
 It will pay for itself in direct sales within       months (e-commerce sites)

 FORMCHECKBOX 
 It will generate inquiries and referrals. 

 FORMCHECKBOX 
 It will save staff time/improve efficiency.

 FORMCHECKBOX 
 Other      


	7..
	What are your three favorite Websites? What do you like about them?

	
	     

	
	     

	
	     


	Part 4.  Website Content

	1.
	Do you have existing visual assets (logo and images) that you want to use on your Website?
     

	2.
	Are there existing colors and fonts that we should match in the Website? If so, please specify.
     

	3.
	Will you provide Web-ready content or will you require content development or copyediting services? (Please note: late content is the primary cause of project delays).
     

	4.
	What Web pages (or main sections) do you expect to be included in the scope of the Website?
     

	5.
	How often will your Website be updated and who will update it?
     

	6.
	What interactive functions do you think might benefit your business? 

 FORMCHECKBOX 
 online catalog/database

 FORMCHECKBOX 
 subscription/survey form

 FORMCHECKBOX 
 calendar

 FORMCHECKBOX 
 search

 FORMCHECKBOX 
 e-commerce (shopping cart) If so, do you have a Merchant Account?  FORMCHECKBOX 
Yes   FORMCHECKBOX 
No

 FORMCHECKBOX 
 file transfer/FTP

 FORMCHECKBOX 
 content management (update or add content to your site using Web-based forms)

 FORMCHECKBOX 
 log-in/registration

 FORMCHECKBOX 
 portfolio

 FORMCHECKBOX 
 autoresponders (automatic email replies)

 FORMCHECKBOX 
 web audio

 FORMCHECKBOX 
 other      



	Part 5. Marketing and Technical Requirements

	1.
	Do you have a Web Marketing Plan?  FORMCHECKBOX 
Yes   FORMCHECKBOX 
No

If so, what are the key elements?
     

	2.
	Do you expect visitors to find your site through Search Engines?

 FORMCHECKBOX 
Essential          FORMCHECKBOX 
Very Important        FORMCHECKBOX 
Desirable        FORMCHECKBOX 
Don’t expect   

	3.
	What keywords or phrases do you expect visitors to use in Search Engines to find your site? (Please be as specific as possible, think “phrases not words”).
     

	4.
	Do you communicate with your clients through:

 FORMCHECKBOX 
 email    FORMCHECKBOX 
 newsletter    FORMCHECKBOX 
 direct mail    FORMCHECKBOX 
 other methods      

	5.
	Do you receive Web traffic reports for your (existing) site?  FORMCHECKBOX 
Yes   FORMCHECKBOX 
No

	6.
	Do you receive Search Engine position reports (to monitor your Search Engine ranking)?
 FORMCHECKBOX 
Yes   FORMCHECKBOX 
No

	7.
	Does your site need to integrate with an existing database?  FORMCHECKBOX 
Yes   FORMCHECKBOX 
No

If yes, what is the database?      

	8.
	Do you need to register a domain name?   FORMCHECKBOX 
Yes   FORMCHECKBOX 
No

If yes, have you chosen a name?      

	9.
	Do you have any specific technical requirements?
     


	10.
	Do you have anything else you’d like to tell us about your site?
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