




















We largely leveraged social media to find participants for our survey. We started with a
post on Twitter on January 9, 2009. It simply said, "Take the 2009 Social Media
Marketing Industry Survey. Participants get free copy" and included a link to the survey.
The message was reposted hundreds of times by other marketers. In addition, many
people posted links to the survey on Facebook and on their blogs. Finally, a list of
about 2500 marketers was emailed and asked to take the survey. After a total of ten

days, we closed the survey with 880 participants.

Here are the demographic breakdowns:
Survey participants

Most people who took the survey were
small business owners (70%), followed by
employees working at a company (26%).
Among small business owners, seven of
ten were sole proprietors, such as
freelancers or consultants, representing
nearly half of all survey participants.

Age of participants

Most survey participants (78.1%) were
between the ages of 30 and 59. The
median age was 40 to 49.
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Gender

Females edged out males, representing

56% of all participants.

retweet this.

Social Media Marketing
Industry Report

WhitePaperSource.com
© 2009 Michael A. Stelzner

Page 25 of 26



http://twitter.com/home/?status=RT:+@mike_stelzner+Social+Media+Marketing+Industry+Report+(Free,+must+read)+http://cli.gs/QYEpY2+%23smreport

About Michael A. Stelzner

MarketingSherpa calls Michael the grandfather of white papers.
He has written more than 130 for many of the world's most

recognized companies, including Microsoft, Dow Jones, FedEx, WRITING

Motorola, Monster, Hewlett-Packard and SAP. WHITE
Michael is also the author of the bestselling book, Writing PAPE RS

White Papers: How to Capture Readers and Keep Them

Michael A. Stelzner

HOW TO CAPTURE READERS

Engaged. His work is used as required reading at major ANDIKEER THEM ENGZGED

universities such as MIT and Johns Hopkins.

He is also the executive editor of the 20,000-reader
WhitePaperSource Newsletter, a monthly publication dedicated
to helping writers and marketing professionals master the art

of white papers. Michael also founded WhitePaperSource.com,
the first and only portal dedicated to the topic of white papers.

Michael has written a number of articles on social media, including:

* How to Use Twitter to Grow Your Business (Copyblogger)
* The Dark Side of Twitter: What Businesses Need to Know (MarketingProfs)

Follow Michael on Twitter at http://twitter.com/mike_stelzner

Email: mike@whitepapersource.com
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